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Quantitative Methods in Criminology
Criminal justice research and ethical considerations are like two sides of the same coin since they reflect each other. Ethics helps criminal justice professionals in developing the moral reasoning used to define criminal activity. When conducting research that intends to study the victim’s views of their own victimization and their views towards the Criminal Justice System, it is essential to obtain the participant’s informed consent before the study. Such a practice would acquaint participants with a highly prepared mind and hence encouraging accurate response (Maxfield & Babbie, 2014). It would also help in developing good study design and recruitment of participants. During the study, it is essential to factor key elements such as equality and protection of the subject’s right. These factors can be accomplished by ensuring that subjects are treated equally.  After the study, criminal justice researchers should ensure confidentiality by keeping subject data highly concealed and only accessible to the necessary authorities. It would also be good to maintain anonymity for subjects’ safety. To protect victims from the prevalence of these painful encounters, it is essential to educate subject on the major signs of victimization and the necessary measures on how it can be avoided (Robert, 2010). Victims should be encouraged to ensure immediate reports to the necessary criminal justice authority for necessary actions to be put in place. There is no doubt that criminal justice is the backbone of every successful nation. However, all its core practices must be accomplished with close attention to ethics.
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